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Abstract6

The aim of this study was to present a satisfactory clothing design for new born baby girl7

aged 0 to 1. This study focuses attention on the need for comfort and easy wearable design in8

the new born girls market, and provides a basis for development of designs that are9

comfortable for children to wear, and reflect preferences of both children and parents.10

Research was executed to examine the history and changes of children’s wear. Internet and11

market research were carried out. In-depth interview were done with their parents. A sample12

was made for one of the designs, and an evaluation showed very successful results. Summary13

of the research and the result is briefly explained below with its methodology to be done. This14

study will be also helpful for the kids wear designers.15

16

Index terms—17

1 Introduction18

hen a designer is designing for a kid-centric brand, obviously it’s important to focus on the kids. But also he19
should remember it’s not just about the kids. It’s about their parents, too. Kids are the main focus of the Indian20
families, thus the parents wish to dress up their kids like them. Parents consider few things while buying a dress21
for their new born like material, style, design, comfort and most importantly whether it is easy to wear and22
remove without disturbing their baby.23

A kid’s wear designer should be aware of few things before designing for new born babies. For first few days’24
right after birth, babies will be sporting umbilical cord out for the first 10-20 days. This umbilical cord can be25
short or long depending on where it was clamped. so the designer should bear in mind and design in such a way26
that the dress won’t rub and irritate the baby.27

Designer should also consider that the mother will feel little bit intimidate in the beginning to put or remove28
the babies dress. so the design of the dress should not be like pull something down over baby’s head. And he29
should also keep in mind about the fabric he going to use according to the demography. The authors discussed30
about the lean role in the industries that is discussed below: ”Children’s clothing serves as a screen on which31
are projected all kinds of beliefs, anxieties and Aspirations about children.” ??Bodine, 2003, 60) How and why32
should we think about children and children’s clothing in the field of organization W studies?33

How does children’s emotionally ’uncontrollable’ and dressed bodies impact on the everyday life of organiza-34
tions? What could the clothing of children as a seemingly mundane, earthy, and material topic potentially offer to35
the field of organization studies (OS), more broadly? As a multidimensional, inherently personal and theoretically36
rich territory, clothing and dress intimately connect material cloth to our skin and bodies ??Entwistle, 2009).37

Clothes relate to our identities, embodied experiences, and social contexts, more broadly. Acting as something38
of an intermediate skin, protection or aesthetic surface between ’inside’ and ’outside’ or ’us’ and ’the world’,39
the type of clothes we wear on the surfaces of our bodies make us act, move, perform and feel differently in40
our bodies. ”It almost seems that to be human is to understand the structure of cloth, its interlacing’s, and its41
feltings”, Ripping (2012, 144) suggests.42

The marketing literature relating to children’s consumption has been and continues to be dominated by43
’consumer socialisation’ research (John, 1999) that is heavily underpinned by cognitive, developmental psychology44
and that aims principally to understand how individual children accrue -across predictable ’agestages’ (Piaget,45
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1960) -an increasing level of sophistication in interpreting marketing messages and operating competently and46
autonomously within the market place (e.g. John, 1999; Oates et al., 2001; Chaplin and John, 2007). II.47

2 Methodology48

Method followed for achieving the desired result was followed through conduction of research starts with collecting49
secondary data through already available research papers and articles which give a wide view of kids wear market.50
The second step is collecting primary data by surveying, fixed number of consumer were interviewed, as well as51
by observation of present trend of clothing among kids by visiting various public places like parks and malls and52
local market was done. Finally the collected data was analyzed and results were developed.53

3 a) Collecting secondary data54

We have to keep in mind that the parents are going to be changing a lot of diapers throughout the day for55
newborns, so the designer should design clothing that makes this easier for the parents. Designer should also56
remember that newborns grow fast, so you really don’t need to go crazy with newborn outfits. Few already57
existing designs for kids are.58

Onesies are the staple of baby’s wardrobe .People use onesies instead of regular shirts because they snap at59
the crotch, thereby preventing them from hiking up. Unless you live in a warm climate, longsleeved onesies are60
preferred to keep those pudgy little arms warm.61

Pants, If it’s not warm, babies need pants to accompany the afore mentioned onesie and cotton pants are much62
more comfortable. The footed onesie is the most awesome, easy, useful piece of clothing you can buy. Forget63
about an onesie, pants, socks, shoes, Jammies are also easier to find because stores just call them pajamas, unlike64
the aforementioned Footed jammies are the best to ensure those little feet stay nice and warm.65

4 b) Preparing a questionnaire66

Questionnaire is prepared accordingly: c) Analyzing the report 19 new born baby girls mother was asked to67
answer this questionnaire. Their answers are collected and analyzed to make a final report.68

? 70 % people picked ”very often” and remaining 30 % picked ”often”. The other two options were picked by69
none. ? 40 % people picked ”style”,30 % people picked ”fabric”,20% people picked ”design” and only 10% people70
picked ”price” ? 30%people picked ”cotton”, 40% people picked ”knit fabric”, 20 % people picked ”linen ”and71
only 10% people picked ”bamboo rayon”.72

? 60 %people marked ”simple” and ”plain”, 20% people marked ”colorful”, and the rest selected ”doesn’t73
matter”.74

5 Conclusion75

Thus from above review a design for new born baby girl is suggested and designed, This was to present a76
satisfactory clothing design for new born baby girl aged 0 to 1, the proposed focuses attention on the need for77
comfort and easy wearable design in the new born girls market, and provides a basis for development of designs78
that are comfortable for children to wear, and reflect preferences of both children and parents. A sample was79
made for one of the designs, and an evaluation showed very successful results. Summary of the research and the80
result will be also helpful for the kids wear designers.81

6 Bibliography82
183

1© 2020 Global Journals lobal Journal of Researches in Engineering ( ) Volume Xx X Issue V Version I J

2



3

Figure 1: ? 3 :

Figure 2:

3



6 BIBLIOGRAPHY

4



[Benford et al. ()] , S Benford , C Malley , K Simsarian , D Stanton , Y &sundblad , G Taxen . 2000.84

[Barnes et al. ()] ‘ALSPAC Study Team. Extreme attitudes to body shape, social and psychological factors and85
a reluctance to breast feed’. J Barnes , A Stein , T Smith , J I Pollock . J Roy Soc Med 1997. 90 p. .86

[Astrid huopalainen -Studying the clothing of children as a site of ’silent embodiments] Astrid huopalainen -87
Studying the clothing of children as a site of ’silent embodiments,88

[Vanodijk et al. ()] ‘Breastfeeding and allergic disease: a multidisciplinary review of the literature (1966-2001)89
on the mode of early feeding in infancy and its impact on later atopic manifestations’. J Vanodijk , I Kull ,90
M P Borres . Allergy 2003. 58 p. .91

[Children’s Wear Design Considering Physical Changes of Children and Fashion Preferences of Children and Parents-Erica Robles ()]92
Children’s Wear Design Considering Physical Changes of Children and Fashion Preferences of Children and93
Parents-Erica Robles, 2004.94

[Mills ()] Criteria for optimal web design: How can I make my site more accessible to children?, M Mills , M95
. http://psychology.wichita.edu/optimalweb/children.htmBernard 2001. Software Usability96
Research Lab97

[Designing for Kids in the Digital Age Summary of research and recommendations for designers-Jennifer Borse]98
‘Designing for Kids in the Digital Age’. Summary of research and recommendations for designers-Jennifer99
Borse,100

[Bernard ()] ‘Designing storytelling technologies to encouraging collaboration between young children’. Proceed-101
ings of ACM CHI 2000 Conference on Human Factors in Computing Systems v. 1, M L Bernard (ed.) (ACM102
CHI 2000 Conference on Human Factors in Computing Systems v. 1) 2001. p. .103

[Beatto (1997)] Girl Games: Computer Games for Girls is No Longer an Oxymoron, G Beatto . April 1997.104
(Wired Magazine)105

[How We Design, What We Design and Why ()] How We Design, What We Design and Why, 1996. San106
Francisco, CA: Morgan Kaufmann Publishers. Druin, A. & Solomon, C.107

5

http://psychology.wichita.edu/optimalweb/children.htmBernard

	1 Introduction
	2 Methodology
	3 a) Collecting secondary data
	4 b) Preparing a questionnaire
	5 Conclusion
	6 Bibliography

